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Outline	
  

1.   Infla@on	
  Targets	
  
2.   Tourism	
  Boom	
  



Infla@on	
  Targets	
  

1.   Why	
  2%,	
  exactly?	
  
2.   Appropriate?	
  
3.   Credible?	
  
4.   Structural	
  Disinfla@on	
  (Globalisa@on)	
  
5.   Also,	
  cyclically	
  weak	
  global	
  infla@on	
  
6.   Policy	
  implica@ons?	
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What	
  Are	
  We	
  Aiming	
  For?	
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What	
  Are	
  We	
  Aiming	
  For?	
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Tourism	
  Boom	
  

1.   Stand-­‐out	
  in	
  Q4	
  GDP	
  
2.   Despite	
  strong	
  exchange	
  rate	
  
3.   China	
  arrivals	
  surging	
  
4.   Flight	
  capacity/connec@ons	
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Booming	
  Tourism	
  

Tourist Arrivals                         
                        

    
Annual  

% of  
total Ann % 

Feb Qtr/Qtr 
% 

Ann  
avg % 

       Growth Outlook       
  2013 2014 2015 2016 2017   
                          
    

Australia 1,259,248 43.3 1.6 3.4 1.8 2.1 2.7 2.7 3.1 2.7   

China 287,888 9.9 96.4 39.3 21.3 7.7 7.4 7.0 6.9 7.3   

United States 226,608 7.8 15.9 9.2 10.3 2.2 2.4 3.2 2.9 2.7   

United Kingdom 195,984 6.7 1.8 1.8 -0.2 1.7 2.6 2.7 2.5 2.4   

Japan 81,712 2.8 0.2 5.0 10.0 1.6 0.2 1.3 1.6 1.2   

Germany 79,888 2.7 5.4 7.3 8.3 0.2 1.6 1.8 1.9 1.6   

Korea 58,144 2.0 11.6 20.4 10.1 3.0 3.3 3.4 3.7 3.4   

Canada 49,376 1.7 9.6 3.6 2.1 2.0 2.5 2.1 2.2 2.3   

Singapore 47,296 1.6 24.3 8.2 10.5 3.9 2.9 3.0 3.4 3.3   

India 39,168 1.3 36.0 23.4 24.6 4.7 5.6 6.4 6.7 5.9   

Other 581,136 20.0   
                            
    
Total 2,906,448 100.0 14.2 7.5 5.2 3.0 2.9 3.5 3.3 3.3   
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This	
  publica3on	
  has	
  been	
  provided	
  for	
  general	
  informa3on	
  only.	
  	
  
Although	
  every	
  effort	
  has	
  been	
  made	
  to	
  ensure	
  this	
  publica3on	
  is	
  	
  
accurate	
  the	
  contents	
  should	
  not	
  be	
  relied	
  upon	
  or	
  used	
  as	
  a	
  basis	
  for	
  
entering	
  into	
  any	
  products	
  described	
  in	
  this	
  publica3on.	
  To	
  the	
  extent	
  	
  
that	
  any	
  informa3on	
  or	
  recommenda3ons	
  in	
  this	
  publica3on	
  cons3tute	
  
financial	
  advice,	
  they	
  do	
  not	
  take	
  into	
  account	
  any	
  person’s	
  par3cular	
  
financial	
  situa3on	
  or	
  goals.	
  Bank	
  of	
  New	
  Zealand	
  strongly	
  recommends	
  
readers	
  seek	
  independent	
  legal/financial	
  advice	
  prior	
  to	
  ac3ng	
  in	
  rela3on	
  	
  
to	
  any	
  of	
  the	
  maKers	
  discussed	
  in	
  this	
  publica3on.	
  Neither	
  Bank	
  of	
  New	
  
Zealand	
  nor	
  any	
  person	
  involved	
  in	
  this	
  publica3on	
  accepts	
  any	
  liability	
  	
  
for	
  any	
  loss	
  or	
  damage	
  whatsoever	
  may	
  directly	
  or	
  indirectly	
  result	
  from	
  	
  
any	
  advice,	
  opinion,	
  informa3on,	
  representa3on	
  or	
  omission,	
  whether	
  
negligent	
  or	
  otherwise,	
  contained	
  in	
  this	
  publica3on.	
  

Disclaimer	
  


